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Profile

Experience

Education

Skills

Licenses &
Accreditations

Results-oriented sales and marketing professional with over five years of experience in coordinating sales and
marketing efforts in fast-paced environments. Seeking a Sales and Marketing Coordinator position at a dynamic
organization where | can leverage my skills to drive growth and increase revenue.

Sales Representative - Company / Location
MONTH YEAR - Present

e  Worked to generate new business and sales for their company. Responsible for meeting sales quotas and
developing relationships with clients.

e  Conducted conduct sales presentations and demonstrations to showcase the features, benefits, and value of
products or services.

e Negotiated and closed deals while addressing customer objections and ensuring mutually beneficial
agreements.

e  Consistently meet or exceed sales targets by prospecting, networking, and actively pursuing new business
opportunities.

e  Provide exceptional customer service, addressing inquiries, resolving issues, and maintaining strong client
relationships.

Digital Marketing Specialist - Company / Location
MONTH YEAR — MONTH YEAR

e  Created and implemented digital marketing campaigns across various platforms, including social media, email,
and search engines.

e  Optimized websites and content for search engines, utilizing SEO techniques to improve organic visibility and
rankings.

e Increased brand awareness and drove targeted traffic to websites or digital platforms.

e  Analyzed data and metrics to measure campaign performance, identify trends, and make data-driven decisions
to optimize marketing efforts.

e  Utilized email marketing, content marketing, social media management, and other digital channels to engage
with audiences, nurture leads, and facilitate conversions.

Project Experience

e Market Research Project: Conducted research on a product’s target audience to identify their needs and
preferences. Analyzed the data and presented recommendations to the marketing team to improve their
strategy.

e  Sales Campaign: Developed a sales campaign to generate new business and increase revenue. Collaborated
with the sales team to create messaging, develop promotional materials, and track the campaign’s success.

e  Social Media Campaign: Created and executed a social media campaign to promote a product or brand.
Developed content, managed social media accounts, and tracked engagement and conversions.

Master of Science in Marketing - New York University

MONTH YEAR

e GPA:LIST

e AWARD

e AWARD

Bachelor of Arts in Communication Studies - University of California
MONTH YEAR

e GPA:LIST

e AWARD

e AWARD

Expertise

e  Salesmanship

e  Marketing strategy

e  Organizational skills
e  Analytical thinking

e  Communication skills

Licenses & Accreditations

e  Google Ads Certification

e  Project Management Professional (PMP)
e  Certified Sales Professional (CSP)



